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CANADA:
Marketing Budget: 'o¢ JAPAN:
400,000 USD g UsS: '* Marketing Budget:
Marketing Budget: 400,000 USD
4 7.5 million USD




In all markets, APEAM develops and
executes strategic marketing initiatives
with the goals of:



Building awareness of Mexican
avocados as “The World’s Finest”



Working with our customers to build
demand.
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US CAMPAIGNS




In 2010, the avocado category
grew 22.2% in unit sales easily
beating all fruits, vegetables in the
produce department.

Fresh Facts, Powered by Nielse, 52 weeks ending 12-25-2010



Consumer Foodservice



Positioning

The authentic taste that makes
good food better.



Advertising

c
=
m
i

. -

D

>
O

n
-
O
n
n
O
S
Q.
=






N

@

¥

S e,
P

— A . e o — —

—

—

T

\
1

i—

'
!
i
t
\
fl

{
!
!
!
!
!
!
\
'





Public Relations and Social Media

“Everyday, Everyway” campaign outreaches consumers in new
ways with new recipes and a new spokesperson.

IOAVOADdS - evdav facebook. .

YaHOoO! .

Beauty products already in your kitchen

GOOD MORNING

AVOCADO!
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New this season is a
co-marketing
campaign with
DreamWorks studios.
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PrAY FOR MERCY

PusiinBosotsTheMovie.co
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Order Form on reverse side...

iHoly Guacamnlel" I.nnk what

1 FIRST PRIZE - $2,500 iCard Gift Card
10 SECOND PRIZES = $100 iCard Gift Card
500 THIRD PRIZES -« Pairs of Movie Tickets
icandgy Weard com

Enter the sweepstakes at: /
_f www.facebook.com/avocadosfrommexico
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JAPANESE CAMPAIGNS



Campaign targeting
consumers through Japan’s
number recipe website

& cookpad.com and partnering
&9 with famous Japanese
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CANADA



Launched PR campaign
generating over 11.3 million -
impressions, inviting consumers
in Ontario to be adventurous with.
avocados from Mexico =

v L
gy R
i l
L






;écw::wt:a«::it::»s»;.._~

ol low these cn
their op timum o

FROM MEX 1CD:
1. Ohweor e Trusiitc Foor rilpsretss 55 T 5 o Chars 5

Tl 2 A Sewgen of ripens m

buiard e bt g i,
T darsgm
Brming
B ool e g ansun
id
g i vy e

Fr ol arwnd

4. Ripeavor ot shou ld be dicp layed & mom
Temperabu e immediately o sioned at Em peratunes
i okt 1o Sldcdan (w1 5

-,l@ méxico

s £ 19 -

Create Attractive and
Educational Displays

rant cho . Build di 3
that offer meal time ide Or today and
DO RO Oves.

RIPE AWVOCADOS OUTSELL UNRIPE
AVOCADDS 2TO1
1. Display avo cedos o different stages of ripeness side
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“iHola! My name is

Miss Ava Cado.

For great tasting recipes, visit
”

ppelle
Miss Ava Cado.

Pour de succulentes
recettes, visitez le
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THANK YOU - QUESTIONS
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